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There I was, 
exactly 6 months 
ago, working on 
the May 2022 
issue revolving 
around the theme
‘Initial Public 
Offering’. This 
theme was 
selected to 
deliberate on 
various IPOs 
of famous 

companies. I also worked on tackling ‘myths’ of 
the stock market,  as most Indian investors lack 
the basics of how the stock market functions 
while other investors believe that the stock market 
is an avenue for turning “quick profits” and 
earning great fortunes overnight. However, when
they lose they tend to withdraw their trust 
completely.   Also,  COVID-19 proved to be a 
wrecking ball for my predecessors’ aspirations 
when they were about to assume their position.
However, even during such adversities they 
somehow managed to accomplish their goals, 
further taking the magazine to greater heights. 
Now, that I have got the baton, I have certain goals 
and aspirations, which I want to fulfil. But what 
are these goals? Well, not focusing on mundane 
things such as a number of yearly issues, the 
kind of topics to be covered etc. My goals for 
the magazine are much more abstract and long-
term. Firstly, we must endeavor to make thought 
process an integral part of the Innoventure, which 
implies that the editorial board will prioritize 
articles that critically evaluate facts and shreds of 
evidence rather than just mentioning them, as a 
result making it a more reflective piece of work. 
It is wrong to assume that the fields of business, 
and economics at large, do not include within 
themselves a diverse range of opinions and that 

they are entirely factual and inference based. This 
commitment to opinion and thought reflects the 
structure of the editorial board. We have made an 
effort to bring in a range of opposing voices, from 
devoted Marxists to freedom-loving libertarians 
and free-marketeers. It allows us to get published 
a broad range of debates, written by people who 
are emotionally and ideologically invested in the 
topic that they are writing on, and further enhances 
our overall quality of writing. As an organisation 
that operates on the basis of concise delivery of 
complex information, the board has developed 
a dislike for verbosity. It is a by-product of our
need to convert complex economic theory into 
easily digestible information that will entertain
and interest our readers. As I sit under the 
litchi trees and write this editorial I am grateful 
to be blessed with an opportunity where I 
could work on campus with my team to put 
together the first edition of the magazine under 
my incumbency. I conclude with a strong
Desire to get an   assurance of continuity. In 
these tumultuous times, where unexpected
and often undesired changes have wrecked our 
lives, Welham remains a beacon of stability. And
within the school, Innoventure will 
continue to “deliver the difference”“deliver the difference”  

Parth Tiwari 
Editor-in-chief 
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CASE STUDY: 

 STARBUCKS
“Greatness from small beginnings” was 
a motto by Sir Francis Drake, embraced
 much too seriously by Starbucks. Starbucks as we 
know it is leading the market with its premium 
beverages and coffee. Starbucks first appeared in 
1971 in Seattle, having its name inspired by Herman 
Melville’s classic Moby Dick’s first mate, dealing only 
in basic coffee beans and spices Until 1982. Since then, 
after the joining of  Howard Schultz into Starbucks 
as director of retail operations and marketing, 
Starbucks had gone through a complete makeover. 
As a result, Starbucks has grown exponentially, from 
earning a million dollars per year in 1990 to doing 
so in just a day by 2022, and we have Sir Howard 
Schultz and his expertise in marketing to thank for it.

Through a trip to Italy, Schultz realized he could 
bring the café community environment he found to 
the United States, transforming Starbucks into the 
coffee giant it is today. Starbucks’ initial goal was to 
establish itself as the most recognized and respected 
brand in the world, which gradually became a reality 
over time. Leaving enough time, space, and ideas for 
endless possibilities of expansion and improvisation.
As part of its efforts to increase sales and popularity, 
Starbucks has implemented the following strategies:

• Offering Starbucks coffee on United Airlines and 
different flights.

• Selling premium teas through their own network 
of tea companies.

• Producing premium coffee ice cream and 
introducing new flavored beverages

• Selling advertisement CDs in their retail stores.
• Using the Internet to offer people the option to 

purchase and customize their own Starbucks 
coffee online.

•  Distributing whole coffee beans and ground 
coffee to superstores and supermarkets.

Starbucks uses almost negligible advertising and has 
grown on word of mouth and brand recognition. With 
the solid back support of their excellent marketing 
strategy. Starbucks is very particular and consistent 

about its marketing strategy and provides a comfortable 
and huge budget for the same. As the world’s largest 
coffee house chain, Starbucks has a variety of drinks 
in its arsenal ranging from cold to hot including all 
different kinds of coffee, sweet, sour, fruit, and creamy 
flavours that leave the customer drooling for more.

By giving their customers a place to be and 
interact, they make the price of the drink worth 
it in their eyes. With Starbucks, their target 
group feels comfortable ordering a good cup of 
coffee and working on their laptops in the shop. 
It’s Starbucks’ consistent experience that makes 
their customers part with that kind of cash when 
they could just have a cup of coffee at home.

In order to justify buying Starbucks’ products, their 
target audience must find them of high quality. 
Paying for a premium coffee means it needs to 
taste better than the same iced macchiato you 
could get at a McDonald’s drive-through for less.
 Everything Starbucks creates adheres to 
that clean, modern design philosophy.
 The atmosphere in Starbucks stores, the digital 
content, and the advertising all reflect the Starbucks 
brand. Thus, accounting for a 25% higher selling rate 
of beverages than other value brands. Furthermore, 
Batista promises to replace a drink for free if a customer 
does not like it. Starbucks is able to charge high 
prices for its premium products without sacrificing 
quality as long as it creates an environment that is 
conducive to its customers and produces high-quality 
products consistently, enhancing their popularity and 
functionality among teenage groups as 
well.  Now i’ll let you guys wonder if 
Starbucks deserves the hype it receives.

Rakshit Khurana     
Classs - 11   
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India: 
A unicorn

After facing one of its biggest challenges during 
the pandemic, the Indian economy has had an 
impressive return to form in 2022, reaching a 
landmark 100 unicorns with a total valuation 
of over $300 billion. A Unicorn is defined as a 
privately-owned, venture-capital backed startup 
that has reached a value of $1 billion. What makes 
this milestone even more impressive is the fact that 
the US and China are the only countries that have 
more unicorn startups than India. So, how has 
India’s startup ecosystem managed to achieve this 
feat and what does it mean for the Indian economy? 

In 2011, InMobi became India’s very first unicorn. It 
was a huge thing at the time for the startup ecosystem 
and gave emerging startups something to aspire to. 8 
startups entered India’s Unicorn club in 2018 alone, 
and despite the pandemic, 46 new unicorns came 
up in 2021. By mid-2022, the number of unicorns 
had crossed 100. The government is confident that 
we will soon be entering an age of decacorns, with 
the value of a startup being more than $10 billion. 
It is clear that the Indian startup ecosystem started 
making huge leaps forward starting in 2019, and has 
become the fastest growing startup ecosystem in 
the world. In fact, between 2015 and 2021, the 
ecosystem has seen a nine-time increase in the 
number of investors and a several-time increase 
in funding as well. A major factor for this 
can be the older unicorns such as Zomato 
and Paytm going IPO. This led to 
the investors getting extremely keen 
on these startups. The up-and-coming 
startups saw this as an opportunity to 

grow and make their presence felt in the market. 
These startups are now not only developing 
innovative solutions but also generating large-
scale employment. There are also specific startup 
sectors that are expected to have impressive 
growth in the near future such as healthcare and 
social commerce startups. On the flip side, some 
venture capitalists believe that the rate at which 
new unicorns are emerging in India might get a 
bit slower in the second half of 2022. Imminent 
challenges within the ‘soonicorn’ ecosystem mean 
that only a handful of soonicorns have been able 
to raise funds in the first quarter of 2022. This 
could not be too bad a thing, as, after the chaotic 
investment activity in 2021, the market is likely 
to be a touch more cautious this year and so are 
the investors. This period is believed to be short-
lived, however, as there is expected to be a spike 
in the number of unicorns in the coming years. 

The most encouraging thing about India’s startup 
ecosystem is that it is not just limited to big cities, 
but entrepreneurs are emerging from left, right and 
centre. Newer startups feel inspired by the wave of 

emerging unicorns, which gives 
them something to aspire to and 

learn from their marketing strategies. 
What helps, is that there are mentors 

who are establishing a strong support 
system within the ecosystem and are 

doing a commendable job in mentoring 
entrepreneurs in rural India. In reality, this 

‘unicorn movement’ in India is part of 
a much larger opportunity for India 
to establish a strong position in the 
financial world and make its presence felt. 

                                  Shreyas Shah
                                 Class-9
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Will Africa
ever dominate the 

world?
In today’s time we see so many countries 
rising from the list of underdeveloped 
countries and joining the list of rapidly 
developing countries. Our very own 
country, India has become a great 
example of such kind of a situation where 
with time its economy has grown in 
favor of making it an emerging and fast 
developing country in the last two decades. 
 On the other end, Africa is not just a 
country but the world’s second 
largest and populous continent 
after Asia. Since the period 
of independence for 
majority of the African 
countries, the 
African continent 
has experienced 
struggles with 
a seemingly 
endless problems 
of development 
challenges, starting 
from civil war and 
political instability to several 
epidemic diseases, chronic 
food insecurity and consistent 
poverty. Estimations suggest 
that the population of the 
continent will go upto 4.4 
billion by 2100. With such 

kind surge in population there will 
subsequent demand for eradication of 
poverty, availability of food, development 
in medical sector and urbanization. 
But seeing the past statistics, is it really 
possible for the Africa to cope with such 
demands? Where the government is 
facing so much trouble to accommodate 
the current population will it be able to 
handle the estimated future population 

which is almost two thirds more 
of the current population?

 However in the recent 
decade, Africa has 

experienced an 
economic revival. 
Some of the rapidly 
d e v e l o p i n g 
e c o n o m i e s , 
p a r t i c u l a r l y 

Brazil, India 
and China, have 

recognised Africa’s 
potential as an 

investment destination 
and a source for supply 

of natural resources. Over 
the last few years, despite the 

successive global food and 
financial crises, Africa 

has been growing at an 
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unprecedented rate.Africa is currently one 
of the world’s fastest growing continents 
with the GDP expected to grow  at least 
6% by 2023.Though it will take decades of 
hardwork and growth to eradicate Africa’s 
poverty completely, there is now a growing 
optimism about Africa’s potential.This may 
seem to tackle the problem but another 
problem to this is that while a few nations 
such as South Africa, Egypt and Nigera 
enjoy a decent share in such kind of wealth, 
Africa at the same time is home to three 
quarters of the world’s poorest countries. 
 Beforing jumping over to the analysis, 
let me throw some light on the major 
sources of income in Africa. Agriculture is 
one of the major income provides which 
also provides employment to at least two 
thirds of the country’s working class. 
Secondly, Africa has some of the most 
abundant natural resources in the world 
many of which are yet to be discovered. 
Due to such abundance, mining is one 
of the major employment generating 
activities. The resources not just include 
minerals and oil, but also vast possibilities 
for clean energy. Lastly, tourism is also 
a major source of income as the place is 
famous for its wide ranging wildlife and 
adventurous safaris varying from the most 
exotic ones to the most nostalgic ones. 
If we go deeper in the economic aspects 
of Africa we would conclude that it has 
resources, potential as well as economic 
support but the only problem is that the 
continent lacks in having strategic plans 
and implementations drawn up in order to 
boost the development. Economists from 
all across the world have summarised 
some of their suggestions for Africa in 
order to have a thriving economy ahead 
by 2050. Major ones among these are 

establishment of “African Economic Areas” 
that would put forward the economic 
interests of the leading as well as of the 
backward countries unitedly. Secondly, 
the governments will have to promote free 
movement of labour, capital, goods and 
services throughout the nations, especially 
in these areas. This is because government 
restrictions and limitations have been the 
main reason behind the lack of progress in 
terms of development for a long time now.
To conclude, the past record of Africa 
hasn’t been much convincing highlighting 
several problems. However, analysing 
the current economic revival, there is a 
great chance of improvement including 
eradication of poverty from almost all 
the countries along with simultaneous 
urbanisation throughout the continent 
seeing the current increase in population.

Keshav Agarwal
XI
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IPL
THE MONEY GAME
When it comes to IPL – The Indian Premier 
League people go crazy, crazy for their idols 
crazy for the beautiful game of cricket.  But how 
many of them know the reality behind it, on 
field it may look like a game of cricket which it is 
but much more than that it is a game of money.
IPL was introduced in 2008 by Mr. Lalit Modi (BCCI 
Vice President at that time). It is a wonderful business 
model and an amazing opportunity for youngsters.  
Then on the 20th February 2008 the auction 
took place and the Ambani’s, 
Mallya’s, Khan’s and all had put 
Millions of dollars to buy these 
teams. There were  8 teams which were 
named after cities and states like Mumbai 
Indians, Royal Challengers Bangalore, 
Rajasthan Royals, Chennai Super Kings, 
Delhi Daredevils, Kolkata Night Riders, Deccan 
Chargers, Kings 11 Punjab. BCCI (Board of cricket 
control India) generated a wholesome of 
$724 Million from this auction and each 
team going for around 90 to a 100 
million dollars. For the owners 
it was a onetime investment and 
for the BCCI it was a heaven, I 
mean it was a billion-dollar idea.  
Today in 2021 IPL stands at a brand 
value of Rs 50,000 crores and earns an 
annual revenue of Rs 4000 crores. The question 
is how do they earn so much? So, broadcasters, 
advertisers, sponsors, teams and of course  viewers 
make this ecosystem. It starts with title sponsors and 
goes on to the broadcasting rights. Similarly in 2018 
Star India placed a bid of Rs 16,347.50 crore (out 
of this some amount is given to all the franchises) 
and got the broadcasting rights from 2018 to 2022. 
The broadcasters earn money from the viewers, we 
pay for OTT and channel subscriptions as  there is a 
viewership of around $ 323 million. The companies 
find it a good place to advertise where more than 
323 million people are watching. The money they 
earn from advertisements is mind blowing, for a 1 

second advertisement  the price is Rs 5 Lakh. So, if 
each match has around 2,300 seconds of ads for 60 
matches the broadcasters are earning 6900 crores per 
season from ads. This is how everyone is filling their 
pockets with loads of money. Then when it comes to 
the team owners. The teams earn money for putting 
the colorful logos that you see on their jerseys, 
selling their merchandise and match tickets. For one 
season a team makes around more than Rs 300cr. 
Out of which Rs 220 crore comes from central 

revenue (this money comes from 
broadcasters and sponsors) and 
around Rs 80 crores comes from 

team sponsors, merchandise and 
selling match tickets. If the teams 

finish in the top 4 they get a prize money. 
Recently two new teams were introduced 

in IPL and were sold for whopping price 
of  Rs 127,15,00,00,000.  Yes, I know you are 

counting the zeroes ,don’t get confused they 
are Rs12,715 crores. RPSG Ventures Ltd the 

IT service company   buying Lucknow 
for Rs7090 crores and Irelia Company 

Pte Ltd who are international 
equity investment firm taking 

Ahmedabad team for Rs 5625 crores.  
All these numbers are huge and mind 

blowing. This is how it works and BCCI are 
making millions every season, a money game.  

Whatever it may be the Indian Premier 
League has definitely given opportunity to 
many youngsters and many of them have 
represented India in International cricket.
For all the IPL fans like you and me 
it might hurt you but it is what it is. 

                               Raghav Agarwal 
                              XII Commerce 

MONEYBALL

10



INNOVENTURE

SEPTEMBER 2022

MONEYBALL
Movie Review :

Moneyball, a smart, intense and moving film directed 
by Bennett Miller isn’t about sports but about the war 
between intuition and statistics.The movie centers 
around the character of the Oakland Athletics’ general 
manager Billy Beane (Brad Pitt), who after a bad start 
as an MLB player, switched over to management and 
was driven by his hatred of losing baseball matches.
In the 2002 season, the nation’s lowest-salaried 
Major League Baseball team put together a 20-
game winning streak, setting a new American 
League record. The team began that same season 
with 11 losses in a row. Faced with rebuilding the 
team at bargain basement prices, Beane became 
fascinated by the theories of Peter Brand (Jonah 
Hill), a recent Yale graduate then who crunched 
numbers to arrive at a strict cost-benefit analysis 
of baseball players.Peter persuaded Beane that he 
should hire based on key performance statistics 
that pointed to undervalued players. Together, they 
assembled a team that seemed impulsive at first, but 
during the course of a season of pain and hardship, 
proved itself the biggest bargain in baseball.
Jonah Hill’s performance is understated and 
fascinating. He is a pudgy kid who has never played 
a baseball game in his life but manages to analyze 
decades of baseball stats to prove that game-
winning qualities are not always the ones 
veteran scouts look for. He’s shy and quiet, 
advancing his theories tentatively but with 
firm certainty; he’s an absolute contrasting 
character compared to the team’s tobacco-
chewing scouts — who are looking 
for all the wrong things, Brand 
argues.On the other hand, Billy 
Beane is an inward and lonely 
man, recovering from a failed 
marriage and doting on his 
daughter, Casey (Kerris Dorsey). 
He’s so driven, he can’t bear to 
watch a game in the stadium, 
and sometimes drives aimlessly 
while listening to it on the radio. 

He’s fully aware that if he follows his theories 
for the full season and they fail, they will cost 
him his employment. He faces fierce opposition 
from his bullet-headed team manager, Art 
Howe (Philip Seymour Hoffman), who feels his 
experience is being insulted by a manager lost in 
strategies of some half-baked Ivy League theorist.
Overall, Moneyball is not like a traditional sports 
movie, but a production that is as gripping for non-
sports fans as well. It’s not a series of Big Games. 
When it goes to the field, it’s for well-chosen crucial 
moments. This is really a movie about business. 
None of the individual players have major roles. 
The drama all happens in the mind of a general 
manager and his numbers people. They bet against 
tradition and in favor of numerical analysis. That 
goes against a century of baseball history, although 
for all of those years, fans have thumbed through 
their baseball almanacs and issued mind-numbing 
statistical theories on talk shows. What the numbers 
crunchers demonstrated is that a computer can 
assemble a team better than human instinct.That’s 
melancholy, but then this is a melancholy movie. 
The film clearly shows that it doesn’t matter if you 
have a 20-game winning streak. All that matters is 

that you win the last game of the season. Even 
the players are merely inventory, and there 
are dramatic moments here of players being 
traded or moved down to the minors. Maybe 
fans love it as a game 

but baseball is no 
less than a business.

 
              -Keshav 

Agarwal
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Is Recession Inevitable

The 2000s were of extreme economic hardship 
for the world and contrary to popular belief 
the collapse of Lehman Brothers Banking 
LLC was not the reason for the 2008 financial 
crisis rather it was more of an immediate 
cause. To understand the 2008 financial crisis 
we must rewind the clock to 1991 which was 
the year the U.S.S.R was dissolved now the 
end of the Soviet Union was celebrated by 
the west as a victory but under the surface 
lay a horrible economic truth. The collapse 

of the Soviet Union brought huge economic 
downturn to the world economy due to a few 
simple reasons the first was the simple fact 
that the USSR was the biggest economy in the 
world in 1991 controlling the largest oil and 
gas reserves in the world second was that the 
Soviet rouble was a powerful currency used to 
purchase extremely important resources like 
coal oil and gas which the USSR had 
a monopoly now the collapse of the 
soviet union brought many western 
countries down to 
the curb now that 
they had to replace 
much of their 
foreign reserve 
currencies to a 
“more acceptable currency” hence we enter 
the time of the United States the US dollar 
was chosen to replace the Soviet Rouble due 
to the simple reason that it was the most stable 
currency in a time of economic turmoil  British 
Pound, French Franc and German Mark all lost 
over 30% of their value in this time while the 
Dollar lost about 18%. But it is important to 
note that the Cold war had bled the American 
coffers dry so it too wasn’t in a shape ready to 
save the world economy. Now we fast forward 

to the turn of the century the first nail in the 
coffin for the world economy happened 
on September 11th 2001 a date that only 
puts terror into the hearts of people. The 

US and world economy during the turn of 
the century had been making a recovery. The 

September 11th attacks put all that progress and 
put it in a trashcan now the world couldn’t trust a 

“Recession is not inevitable, it has already begun.”

-Rishi Saunak (Finance Minister of the United Kingdom)
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Terror struck 
country like The US to control 

their foreign reserves this led to the 
federal reserve bank to hike interest 
rates to over 24% because of which 
unemployment rose to an absolute 

peak this fiasco continued until 
2004 when the interest rates 

were loweredd 
by 4%. Now 
the high 
i n t e r e s t 
rates had 

created a 60% 
increase in the price of housing 

leaving 10% of Americans 
homeless to combat this the Fed started 

printing money leading to mass inflation 
and the finally bankruptcy of Lehman 
brothers collapsed the US banking system.

Now let us look at the world we 
live in the 2020s which began with 
the same economic hardship that 
kicked countries to the curb that 
the collapse of the Soviet Union 
did. The Pandemic’s effect on the 
world economy is not talked about. It single 
handedly collapsed the tourism industry 
which is a major source of and sometimes the 
only source of obtaining foreign currency for 
a country. More than 32% percent of the “free 

world’s” foreign currency comes from tourism 
so to combat this the President Biden 

Announced the COVID-19 relief plan 
in which he basically said that they were 
were going to raise interest rates and print 

money to give you all stimulus checks 
(see the pattern here). Luckily unlike 
2008 the pandemic didn’t have such a 

huge on stocks which remained largely 
recoverable. Following the pandemic, 

the world economy as well as tourism 
have largely recovered. But now a 
new issue has arisen. The second 
Russia declared war on Ukraine The 

western allies imposed “harsh sanctions 
on Russia” (which have done nothing but 
strengthen their economy). It is fundamental 
to note that 40 percent of the world’s fossil 
fuels and energy comes from Russsia, when 
sanctions were imposed the oil and natural 
gas were largely left untouched but now Russia 
has decided it will impose sanctions of it’s 
own on the western countries which has now 
resulted to a oil costing $360 a barrel this has 
been catastrophic to the world economy with 
countries like Sri Lanka already collapsing. 
The Euro and Pound has gone down 32.33% 
and 29.11% respectively the US is still barely 
holding on due to nearly 21% interest rates! 
Inflation in the western countries has crossed 
over 16% the worst since the end of WW1. 

We have already entered the first 
stages of recession. The only thing we 
can do now is hoping that  it doesn’t 
hurt as much as it had the  last time.

              Shrey 
                    X
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The Russian Rouble was the most 
powerful currency in the world for 
over 300 years first introduced by His majesty, 
Tsar Peter (The Great) in 1704 the rouble was 
a force to be reckoned with. During its time 
in the Tsardom of Russia as well as Soviet 
Union the rouble never left the spot of the 
top 5 most powerful currencies in the world.

Now to your inexperienced eyes the answer 
is simple the rouble fell off because of the 
sanctions imposed by the west on them. Which 
is a statement I will address later in my article. 
But before saying that I want you to understand 
that the Rouble and Russia in general has been 
through a lot. In the times since the Rouble 
was introduced the motherland has been 
invaded 5 times first by Ottoman Sultan Salim 
III in 1714 second by Prussian King Fedrick 
William II in the 7 years’ war third by French 
Emperor Napoleon Bonaparte I In 1804 
during the Napoleonic wars forth by German 
Kaiser Wilhelm II during the First 

World War and 
finally by 

Fuhrer Hitler of the Third Reich 
during the Second World War. 
Russia has also been through 
the bloodiest civil war 
in history while fighting 
a world war 
during the time 
of his majesty, Tsar 
Nicholas II 
(God bless 
his soul). 
What i’m trying to say 
here is that the rouble has 
remained firm even after all 
this bloodshed so why now 
has the rouble lost 70% 
of its value and not 
200 years ago. 

T o 
understand that 

question we need to see 
the Russia today as compared to the glorious 
empires of the past (Tsardom of Russia and 
the Soviet Union). It is a shadow of its former 
self Russia .At one point it had the largest 
economy in the world and now it barely 

makes it into the top 10 partly because of 
the fall of the Soviet Union (the 
Russia we are seeing now is the 
weakest it has been for over a 
1000 years) but also partly because 

of Russia’s alienation from the 
western powers. Russia historically 

has always opposed the western allies 

“The Rouble is now Rubble”
  President Biden

Finished Finished 
or 

Sleeping GiantSleeping GiantRussian Rouble
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for which it is now facing the consequences.
Russian oil and natural gas dependency has 
fallen over 20% percent since the fall of the 
Soviet Union and the war in Ukraine isn’t 
helping their cause. So, when the Rouble fell 
76% the week after war was declared it was 
painful to see and to say the least at that point, 
I was doing what every Russia was doing 
questioning President Putin’s idea to go to war. 
I don’t think anyone expected what happened 
a fortnight later the rouble rebounded at a 
legendary rate of 189% against the dollar 
reaching Soviet Levels. So how did that 
happen how did the rouble go from Rouble 

to Rubble and then back to Rouble the 
answer lies in how Russia prepared for 

the war President Putin already knew 
there wasn’t a sanction on earth that 

could kill his country without the enemy 
killing their own which can be now be seen 
across all western countries most fatally in 

the UK and US where inflation is at a record 
high. France and Germany have just about 

survived due to mutual dependency 
on the Euro. Secondly, President 
Putin went through with the 

war was because of his massive ‘war chest’ of 
foreign currency which is the largest in the 
world. Thirdly it’s because of new trading 
partners like Brazil China and India. If Russia 
can’t sell oil and natural gas to the west, they 
simply took their business elsewhere and 
the fourth reason is in Russia’s war strategy 
itself. The Russian army is currently using 
Soviet weapons and not modern expensive 
weapons wars which are known to be 
expensive and Russia by using old 
machinery has greatly slashed the price 
of the war. Fifth and perhaps the most 
surprising was  that Russia simply took 
its business elsewhere well, they didn’t, 
Its important to note that more than 
20% of the European Union’s Energy 
comes from Russia and 30% of oil 
comes from Russia it is simply not 
feasible to sanction Russia without 

absolutely decimating their own economy. 
Russia has also decided to punish Europeans 
by making them buy oil and natural gas in 
rouble thereby increasing the value of the 
rouble. Sanctions have done nothing to 
Russia in fact while the entire world is going 
through economic hardship, Russia today 
has the most stable economy in the world 
and the best part they are winning the war.

“Like you can’t tame a Bear you can’t 
tame a Russian”

Otto von Bismarck ( Chancellor of the 
German Empire) 

15



INNOVENTURE

SEPTEMBER 2022

Published By: Mrs. Sangeeta Kain, Principal

Welham Boys’ School, 5, Circular Road, Dalanwala, Dehradun 248001, 
Uttarakhand, India

The views in the Magazine are of the contributors and do not necessarily represent the views of the 
Magazine and School.

Reproduction in whole or in part without permission is strictly prohibited
 

Copyright: Innoventure 2022
All Rights Reserved

818 is an award-winning, 
hand-crafted tequila brand 
committed to uplifting the 
women and men who make it, 
founded by Kendall Jenner.




